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GLASSBORO STATE COLLEGE
GLASSBORO, NEW JERSEY 08028

COMMUNICATIONS DEPARTMENT
609-445-7187

GLASSBORO STATE COLLEGE

To: Fran Masat, Chairperson
Curriculum Committee

From: Richard Ambacher, Chairperson Af;égl,
Communications Department

Subject: Curriculum Revisions

Date: March 13, 1978

In response to your committee's reaction to our curricular
revisions, we are resubmitting our package and asking that our
tracks be given recognition as specializations within the Commu-
nications major. Thus, we are seeking recognition of five
specializations:

Radio/Television/Film
Advertising

Public Relations
Liberal Arts
Journalism

. .
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.

You have as part of the package submitted January 18, the
detailed information on the first four specializations. The
journalism specialization is what has existed since the program
was approved by the Department of Higher Education, May 15, 1970.
However, we are currently revising that curriculum and plan to
submit it to your committee early in April. If you want to hold
off on approval until that time, we would be willing to wait.

The question of resources was raised with regard to support
of these areas. We have raised similar questions with the
administration over the past several years. We now feel we have
reasonable expectation of continued support for our program.

The most recent evidence of this came at the last meeting
of the Board of Trustees, when our request for color television
équipment was approved. This will provide us with a second studio
and enable us to meet the student demand for courses in television
production.
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Further we have been given administrative approval for our
special space needs. These will be provided for the departmet
next year when Bunce Hall is returned to classrocom use. These
special needs (which will not be housed in Bunce Hall) include
a film editing room, a second editorial room for journalism
students, a librarv area for our students, a resource room for
our graduate program and a better area for academic counselling

for students.

We have a solid foundation of equipment for our film and
journalism specializations. We will be able to continue to
augment this from our annual appropriations. Given normal por-
tions of the college budget, we anticipate no problems in support
from the administration in terms of resources. Further, we feel
we enjoy the confidence of the administration in terms of -program
quality and cite the recent mention of our area for inclusion as
a second flagship area for Glassboro State.
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Academic Dean

I have reviewed the final documents as approved and concur with same. Budget,
faculty, library allocations and Academic Support Services are adequate for
immediate implementation.

I have reviewed the final documents as approved and concur with same. Budget,
faculty, library allocations and Academic Support Services for the current
academic year are inadequate for immediate implementation or implementation in
the next fiscal year. The earliest that the proposal might be implemented
would be

HEGIS Taxonomy Number: - e

0/00/\/* ’)c/\/\w Date ) /L&. /78’“
Signature: Academic Dean ‘

Copies forwarded: Chairperson, Curriculum Committee, Department Chairperson,
Registrar .

REGISTRAR

Approved course description received

Date
Signature: Registrar
Vice President for Academic Affairs
Official copy and approvael sheet filed

Date

Signature: Vice President for Academic Affairs
Note 1) Course proposal format is attached
2) A copy of this approval form should accompany each proposal

3) A copy of a proposed catalogue description of the course must
accompany the proposal as a separate page.



State of New Jersey

GLASSBORO STATE COLLEGE
GLASSBORO, NEW JERSEY 08028

COMMUNICATIONS DEPARTMENT
609-445-7187

To: Fran Masat, Chairperson
Curriculum Committee

From: Richard Ambacher, Chairperson W,
Communications Department

Subject: 'Curriculum Revisions

Date: March 13, 1978

In response to your committee's reaction to our curricular
revisions, we are resubmitting our package and asking that our
tracks be given recognition as specializations within the Commu-
nications major. Thus, we are seeking recognition of five
specializations:

Radio/Television/Film
Advertising

Public Relations
Liberal Arts
Journalism
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You have as part of the package submitted January 18, the
detailed information on the first four specializations. The
journalism specialization is what has existed since the program
was approved by the Department of Higher Education, May 15, 1970.
However, we are currently revising that curriculum and plan to
submit it to your committee early in April. If you want to hold
off on approval until that time, we would be willing to wait.

The question of resources was raised with regard to support
of these areas. We have raised similar questions with the
administration over the past several years. We now feel we have
reasonable expectation of continued support for our program.

The most recent evidence of this came at the last meeting
of the Board of Trustees, when our request for color television

équipment was approved. This will provide us with a second studio
and enable us to meet the student demand for courses in television

production.
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Further we have been given administrative approval for our
special space needs. These will be provided for the departmet
next year when Bunce Hall is returned to classroom use. These
special needs (which will not be housed in Bunce Hall) include
a film editing room, a second editorial room for journalism
students, a library area for our students, a resource room for
our graduate program and a better area for academic counselling

for students.

We have a solid foundation of equipment for our film and
journalism specializations. We will be able to continue to
augment this from our annual appropriations. Given normal por-
tions of the college budget, we anticipate no problems in support
from the administration in terms of resources. Further, we feel
we enjoy the confidence of the administration in terms of program
quality and cite the recent mention of our area for inclusion as
a second flagship area for Glassboro State.
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GLASSBORO STATE COLLEGE
GLASSBORO, NEW JERSEY 08028

COMMUNICATIONS DEPARTMENT
609-445-7187

To: Fran® Masat, Chairperson
Curriculum Committee

From: Richard Ambacher, Chairperson
Communications Department

Subject: Curriculum Revisions

Date: January 18, 1978

During the fall semester, the Communications Department
has focused on revising its curricular offerings. The package
submitted is the result of that effort and has the approval
of the department by unanimous votes taken as each part of
the package was completed.

The first area of concern is to gain official recognition
of tracks that have existed de facto within our major during the
past several years. The original approval voted the Communications
major by the Board of Higher Education on May 15, 1970, provided
for the addition of these tracks within the major without addi-
tional broad approval. (See attached document) Specific mention,
in fact, was given to the Radio-Television track.

We are now, therefore, submitting for the Curriculum
Committee's approval tracks in the following areas:

1. Radio/Television/Film
2. Advertising

3. Public Relations

Further, we are seeking approval for revisions in our
existing Liberal Arts track which are consistent with the
recommendations made by a consultant who evaluated our program
last spring. Further, they represent a better sequence of
choices for students, especially with the recognition of the
three sequences listed above. Part of the flexibility in the
present Liberal Arts track was an attempt to accommodate student
interests in the areas these sequences cover.



-2-

The only possible changes that are not included with this
package are in the journalism program. The reason these changes
have not been acted upon stem from the fact that the consultant
in journalism submitted his report on January 5, and the jour-
nalism faculty has not had an opportunity to evaluate the report
and the impact his proposed changes would have. In any event,
it appears that any such changes would be minor.

The last area of our curriculum revision requests a
renumbering of the courses offered by this department. These

changes are sought to:

l. provide a more logical organization of the
courses for both students and faculty.

2. correct misnumbering that occurred when the
college adopted the HEGIS system

3. reflect more clearly the true level of the
courses being offered.

In accomplishing these tasks we are seeking approval of
four new courses, revision and retitling of one existing course
and the deletion of nine courses from our current offerings.

At present there are approximately 800 students who claim
to be Communications majors. About 210 of these are in the
Journalism track. The rest are listed as part of the Liberal
Arts track. In truth, about 280 of these students are really
pursuing a radio/television/film sequence. About 150 are in
public relations, and about 100 are in advertising. The re-
maining students would really constitute the number of students
in the Liberal Arts Track that will emerge as a result of this

curricular revision.

The formal recognition of these tracks will enable us to
give better advice to our students, plan better to accommodate
their needs and provide a clearer focus to their academic pro-

grams.



The Common Core

The original major proposal listed 18 hours of courses
in this area. Some of the original courses and the number
of hours required have been dropped. We are now asking that
the common core of courses for all communications majors be
listed as:

1.

2.

Fundamentals of Communications 102
Mass Media and Their Influences
Communications Overview (New Course)
Communications Theory

Semantics



New Liberal Arts Sequence

In addition to the five courses in the common core, all
students taking the Liberal Arts track would be required to
take the following: ‘

1. Introduction to Broadcasting

2. Introduction to Advertising

3. Introduction to Public Relations

4. Introduction to Survey Research

5. Occupational Writing

In addition, two courses from Group One would be required.
Also required would be one course from each of the other groups
and one additional course from the other courses listed or from
any of the groups.

Group One
Magazine Article Writing
Radio Broadcasting
Television Production I
Broadcast Journalism
Communications Project I
Communications Project II
Film Theory and Techniques I

Film Theory and Techniques II

Group Two
Basic Issues in the News
Film History and Appreciation I
Film History and Appreciation II
Images of Women in Film

American Film Directors



Advertising Seguence

In addition to the five courses in the common core, all
students in the Advertising track would be required to take
the following:

l. Introduction to Advertising

2. Introduction to Marketing

3. Magazine and Newspaper Advertising

4. Advertising Copywriting and Storyboarding
5. Advertising Campaigns

6. Media Planning

7. Publications Layout and Design

8. Introduction to Public Relatiors

9. Introduction to Survey Research

10. Field Experiences in Communications

In addition each student would be required to select
three courses from among the following:

Marketing Management Sales Management

Retailing Marketing and Consumer Behavior
Social Psychology Research Methods in Marketing
Creative Writing I Marketing Linguistics
Linguistics Psychology of Communications

Public Opinion



Public Relations Sequence

In addition to the five courses in the common core, all
students taking the Public Relations track would be required
to take the following:

1. Introduction to Public Relations

2. News Reporting I

3. Publications Layout and Design

4. Public Relations Planning

5. Introduction to Advertising

6. Introduction to Survey Research

7. Field Experience in Communications

8. Advanced Public Relations Writing and Strategies

9. Magazine Article Writing or Special Journalistic
Writing

In addition, each student would be required to take four
courses from among the following:

News Reporting II Broadcast Journalism
Introduction to Broadcasting Interpersonal Communications
Public Speaking Small Group Communications
Film Theory and Techniques I Public Opinion

Social Psychology Introduction to Management
Introduction to Marketing Magazine Article Writing*
Special Journalistic Writing* Photojournalism

General Photography General Graphic Arts
Linguistics Introduction to Logic
Management of Personnel Management Information Systems
Functions

Micro Economics Media Planning

* whichever one was not taken as part of the
required nine courses



Radio/Television/Film Segquence

In addition to the five courses in the common core, all
students in the Radio/Television/Film track w111 be required
to take the following:

1. Introduction to Broadcasting

2. Film History I

3. Film History II

4. Radio Broadcasting

5. Film Theory and Technique I

6. Television Production I

7. Radio/Television Management and Programming
8. Radio/Television Sales and Advertising

9. Communications Project I

In addition each student would be required to take two
courses from each of the following three groups:

Group One

Introduction to Advertising Introduction to Marketing
Introduction to Public Relations Introduction to Management
Introduction to Survey Research Introduction to Sales

Group Two

Creative Writing I Journalistic Writing I
Television Scenario Writing Occupational Writing
Film Scenario Writing Broadcast Journalism

Group Three

Film Theory and Technique II Advanced Filmmaking
Television Production II General Photography
Collogquium in Communications Communications Tehcniques in Film

Techniques of Documentary Films Field Experiences in Communication
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We are requesting the following courses be lowered from
a 300 level to a 200 level because we feel it is a more appro-
priate level for the offering of these courses. In each instance
the course is an introductory one rather than an upper level
course.

The four courses:

Communications through Literature I and II
Film History and Appreciation I and II

We are requesting that Public Relations Planning and Public
Opinion each be reduced from a 400 level to a 300 level. While
we don't view this change as monumental, we do see a significance
in it to the extent it suggests these two courses would be more
appropriate during the junior year rather than the senior year.

We are requesting that five courses be raised from a 100
level to a 200 level. 1In each instance the department feels
that the change suggests that the course would be more appro-
priate if taken at the sophomore level. Secondly, we feel such
a listing would lower the expectation of students that these
courses would be available during their freshman year. A third
reason for the request stems from the fact that some of these
courses are part of major programs and should really be at
least 200 level.

The five courses:

Radio Broadcasting
Television Production I
Semantics

Creative Writing I and II

Further, we wish to upgrade six courses from the 200 level
to the 300 level. Beyond funding formulae that would be more
appropriate for the way in which these courses are offered, the
request is based upon the fact the courses are more appropriately
taken by students during the latter part of their education. The
first four courses listed are required for majors in some tracks
in our program. The last two courses each require prerequisites
that would be difficult to fulfill before the junior year.

The six courses:

Communications Theory

Psychology of Communications

School Publications and Journalistic Writing
Introduction to Survey Research

Advanced Creative Writing

Fundamentals of Playwriting
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Our last upgrading request 1is to raise four courses from
a 300 level to a 400 level. 1In each instance the course in
question represents a required course in one of the tracks
of our major. Additionally, the activities in each course are
viewed by the department as more appropriate as culminating
activities; therefore, the courses by numbering should carry

this implication.
The four courses:

Occupational Writing
Radio/Television Management and Programming
Advertising Campaigns

Techniques of Documentary Films

We are requesting title changes for nine courses for which
the change is made to clarify for the student what the course
covers. There are no other changes in these courses. The
tenth course represents a change in scope and emphasis and a
new course outline is submitted with this.

The ten courses:

Radio/Television Management and Programming
Introduction to Advertising

Advertising Copywriting and Storyboarding
Introduction to Public Relations

Field Experiences in Public Relations
Internships in Communications

Images of Women in Film

Communications Techniques in Film

Film Scenario Writing

Advanced Public Relations Writing and Strategies

The theory behind the renumbering of all our courses is
to combine the HEGIS listing and the three-digit local number.
Hence, General Communications Courses would have a 0601 HEGIS
number, a level number and the course number itself would fall
between 00 and 09. A second example would be film courses with
a 1010 HEGIS number and all courses falling between 70 and 79.

We feel this would aid the department and the students in
determining where a course belongs in the student's program.
It will aid in advising students, and it will allow the depart-
ment to keep better track of its offerings.

#
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1 - Level Downgrade 4 - Renumbering for Consistency
2 - Level Upgrade 5 - Renumbering for Hegis Consistency
3 - Course Title Change 6 — New Course

General Communications Courses

0601.100 Improving Personal Writing Skills
0601.101 Fundamentals of Communications I
0601.102 Fundamentals of Communications IT
0601.200 Communications Through Literature I -1
0601.201 Communications Through Literature II - 1
- 0601.202 Communications About Women - 4
0601.203 Mass Media and Its Influences

0601.204 Communications O&erview - 6

0601.300 Communications Theory - 2

0601.301 Psychology of Communications - 2
0601.302 Communications Projects I

0601.303 Communications Projects II

0601.304 Advanced Writing - 5

0601.400 Occupational Writing - 2, 5

0601.401 Colloquium in Communications - 4

0601.402 Special Topics in Communications - 6



0602.210
0602.211
0602.310
0602.311
0602.312
0602.313
0602.314
0602.315
0602.316
0602.317
0602.410

0602.411

-12-

Journalism Courses

Journalistic Writing I - 4

Journalistic Writing II - 4

News Reporting I - 4, 5

News Reporting II - 4, 5

Special Journalistic Writing - 4
Magazine Article Writing - 4, 5
Photojournalism - 4

Basic Issues in News - 4, 5

School Publications and Journalistic Writing - 2
Publications Layout and Design - 4, 5
Problems in Contemporary Journalism - 4

Copy Editing and Make-Up - 4, 5



0603

0603.
0603.
0603.
0603.

0603.

0603

.220

221
222
320
321

420

.421

~13-

Radio/Television

Introduction to Broadcasting - 4

Radio Broadcasting - 2

Television Production I - 2

Broadcast Journalism - 4

Television Production II - 6

Radio/Television Management and Programming - 2, 3

Radio/Television Sales and Advertising - 6



0699.360
0699.361
0699.362
0699.363

0699.460

Applied Communications Courses

Field Experiences in Communications - 3, 4,

Introduction to Survey Research - 2, 4,

Public Opinion - 1, 5
Media Ecology - 4

Internship in Communications - 3, 4,

5

5

5

~15-



1010.270
1010.271
1010.272
1010.370
1010.371
1010.372
1010.373
1010.470

1010.471

Film Courses

Film History and Appreciation I - 1, 5
Film History and Appreciation II - 1, 5
Images of Women in Film - 3,4,5

Film Theory and Techniques I - 4, 5
Film Theory and Techniques II - 4, 5
American Film Directors - 4, 5
Communication Techniques in Film - 3, 4,
Advanced Filmmaking - 4, 5

Techniques of Documentary Films - 2, 4,

5

5
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1505.280

1505.380

1505.381

1506.245

1506.320

Linguistics Courses

Semantics - 2
Linguistics - 4

Psycho-Linguistics - 4

Speech Courses
Small Group Communications

Interpersonal Speech Communications

-17-



1507.
1507.
1507.
1507.
1507.
1507.

1507.

290
291
391
392
393
394

395

Creative Writing Courses

Creative Writing I - 2

Creative Writing II - 2
Advanced Creative Writing - 2
Fundamentals of Playwriting - 2
Film Scenario Writing - 3, 4
Television Scenario Writing - 4

Advanced Poetry Writing - 4

-18-



0602.122
0603.130
0603.131
0603.265
0603.310

0603.410

1506.270

1507.245

Courses To Be Dropped

Survey of Journalism

Introduction to Radio/Television Writing I
Introduction to Radio/Television Writing II
Radio/Television Copywriting

Writing for Radio/Television

Educational Broadcasting

Promotional Workshop

General Speech

Fundamentals of Novel Writing

-19-
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TITLE: Communications Overview

DEPARTMENT: Communications

SPONSOR: Richard Ambacher

ESSENCE:

A. TUndergraduate

B. Three semester hours

C. Sophomore-Junior level .

D. No prerequisites. This will become the introductory course
for all majors.

E. This course will be offered once a semester, starting in

the Fall, 1978, semester.

OTHER DETAILS

A.

Present staff and departmental resources are adequate
to begin course immediately.

Library holdings are also currently adequate
Space needs are normal and are met by existing facilities

The unique nature of this course is implied in its title.
This course will be the only one to provide the student
with an overall view of the field of communications and
the emphases offered by the department.

Specific Objectives:

1. To develop a knowledge of the field of communications
and of its breadth.

2. To narrow the focus of the student in this field.

3. To provide a knowledge of the innter-relationships
of the various disciplines in communications.

4. To develop an awareness of the kinds of specific
skills needed to succeed in each of the disciplines
within communications.

5. To generate an appreciation of the complexities to
be confronted by majoring in communications and the
requisite demands made on one to achieve success in
the field.

Evaluation of students will include:

l. Written tests during the course

2. Written final examination

3. short papers throughout the course that reflect
research by the students.



Communications Overview Page 2

IV. TOPICAL OUTLINE:

A. Introduction to the field of communications
B. Specific overviews of

Journalism

Television

Film

Creative Writing

Public Relations

Advertising

Language Studies

Research opportunities in communications
Graduate school opportunities

WoOoOJoOuTdWN -

V. RATIONALE:

Presently three problems confront our students. Hopefully,
this course will minimize the depth of the problems. Speci-
fically, communications students are unrealistic in their
concept of how they will fit into the field of communications
because they are ignorant of the demands of the specific
disciplines. Secondly, they are uncertain of the distinctions
between the disciplines until they find themselves so far
involved in one that it is impractical to switch. Thirdly,
some students discover too late in their undergraduate

careers that they would have preferred to focus their study

in a particular discipline rather than in a general study

of communications. By gaining an in-depth overview of the
field, most students should be able to avoid these problems.
Another benefit of the course is that by using guest lecturers
from within the department, the students will become aware of
the expertise within the department.

VI. CONSULTATION:

For a number of years the concept of such a course has been
discussed within the department. Specific impetus to offer
the course was provided by Roger Fransecky of the University
of Cincinnatti, who served as consultant to the department
last year. He urged introduction of the course to help pre-
-vent the problems cited above.

VII. CATALOGUE DESCRIPTION:

This course will provide students with a broad perspective of
the field of communications and an awareness of the specific
demands and talents needed to succeed in its various disciplines.



GLASSBORO STATE COLLEGE

Communications Department

TO: College Curriculum Committee
Dr. Masat, Chairperson

FROM: Communications Department

DATE: November 7, 1977
RE: Proposal for a New Course
SPONSCR: Janice Poley, Assistant Professor of Communications
I. Title - Special Topics in Communications (subtitle variable)

Under the heading of "special topics," the department would offer
a wide variety of subjects. Course content would be determined by the
current interests of students and faculty.

II. Essence

Undergraduate Course

3 s.h.

Course level (400 = for 3rd and Lth year students)

Prerequisite -~ Core program, communications majors only
Curricular pattern - to be offered as needed (possibly one or more
sections each semester)

. Implementation = to begin Fall 1978

AN MM EFWNOH

IITI. Other Details

1. Present staff and resources are adequate for immediate implementation
of the course, but occasionally it would be desirable to bring experts
in to teach parts of the course.

2. Depending upon the focus of the course, some additions to the library's
holdings may be regquired.
3. Space needs are met by existing facilities.
k, Course is unique in that no course presently offered has such flexi-
bility nor such topicality.
5. Specific objectives:
' a. to offer students a variety of subject matters, each especially
designed to meet current needs and interests
b. to encourage experimentation and creativity or the part of faculty
members and to allow them to treat specialized areas in depth



Proposal for a New Course, cont'd.
Page 2

Iv.

5. Specific objectives, cont'd.:

c¢. to provide periodic offering of certain courses
d. to enrich the students' program by inviting specialists and
consultants to the campus to participate in the course

Rationale

This course would be equally beneficial for students and faculty.
It would encourage faculty members to broaden and enrich the present
program, and it would provide a very specialized experience for the
student, strengthening his concentration in communications.

Consultation:

This course would be similar to the English Department's "Cross
Currents in Literature,” and it would respond to this recent suggestion
by Dean Donovan regarding curriculum:

Where appropriate, I encourage the use of such a course as
'Selected Topics: Title Variable.' This kind of course allows
for considerable and reasonable curricular freedom and functions
better than the more ephemeral of the related electives.

When asked what kinds of courses they might like to offer as "Special
Topics in Communications," some department members responded with these
and other suggestions: First Amendment Rights and Mass Communication,
Archetypal Figures in American Popular Culture, Using Electronic Media,
The Horror Film (or other thematic approaches), Feature Writing, Advanced
Semantics, Teaching Communications Strategies to Management, Current
Cinema, Black American Stereotypes in the Media, Non-Verbal Communication,
Novel Writing, Writing Reviews, and Cable Television.

Catalogue Description:

This course is designed to provide the student with the opportunity
to thoroughly investigate specific areas critical to the field of com-
munications. The topics will change based upon timliness and availability
of expert staff. The specific topics covered will be announced as the

course is scheduled.



I. TITLE: T.V. Production II

DEPT: Communications

SPONSOR: Mike Donovan, Richard Grupenhoff

IT. ESSENCE:

a) Undergraduate

b) 3 s.h.

c) Junior-Senior Level 400

d) Prerequisites - Dept. Core requirements, T.V. Production I

e) Curricular Pattern - one section each semester or as demand necessitates
f) Implementation - Fall 1978

ITI. OTHER DETATILS:

a) Present staff is adequate for immediate implementation
b) Library facilities are adequate
c) Space needs - additional space is currently being made available for film courses
d) Specific objectives: to continue the skill development begun in T.V.
Production I with the emphasis on electronic technique, production organ-
ization and production aesthetics:

1) Electronic Technique
a) To provide each student with a theoretical understanding of the
electronics of color video
b) To provide students with hands-on experience in all aspects of
color video production (directing, switching, videotography).

2) Production Organization
a) To provide the student with knowledge of and experience in
simulated professional production administration
b) To provide students with an understanding of the roles and
functions of a production crew and the experience of working as a
professional production unit.

3) Production Aesthetics
a) To develop an understanding of the inherent aesthetic elements
of color video in relation to the artistic acts of directing, per-
forming and image recording.

e) The unique nature of this course is obvious. It is the only course which
deals with the specifics of color videc and it provides the kind of ad-
vanced hands-on experience that is necessary for entry into television,
cable television, ad agenceys and video production houses.



T.V. PRODUCTION II, cont'd.
Page 2

IV. PRATIONALE:

This course is designed to augment the theoretical and management
oriented broadcast courses. Further, entry into any broadcast or related
area demands a knowledge of techniques, technologies and biases of each
.of the three broadcast media (audio tape, video tape and film). This
course will provide a student with more advanced production skills in
general and a theoretical knowledge and an aesthetic understanding of
color video in particular.

CONSULTANTS :
This course was designed in consultation with Dr. John Egan and the

Media Arts Staff at Jersey City State College and Ms. Arlene Krebs, tele-
vision consultant from New York University.

CATALOGUE DESCRIPTION:

T.V. Production II is a continuation of T.V. Production I in which
students will apply theories and techniques of preproduction, production,
and post production to the development and execution of broadcast quality
programming as well as lighting, staging and design considerations of
color video production.

V. EVALUATION OF STUDENTS:

Students will be evaluated on the basis of:

a) Written tests during the course

b) Performance in designated role as member of a production unit
c¢) The quality of the final video proJect of the production unit
d) Final written exam

VI. TOPICS TO BE INCLUDED:

a) Basic electronic theory of color video

b) Cameras and controls: Elements of video production

¢) The T.V. production unit: Administration

d) The T.V. production unit: Studio practicum

e) Color video directing, lighting, acting, camerawork
&



I. Title:

Glassboro State College
Communications Department

Radio-T.V. Sales and Advertising

Department: Communications

Sponsor:

ITI. Essence:
a)

b)

£)

R. Michael Donovan

Undergraduate
3 s.h.
Course Level - 400 - Junior-Senior

Prerequisite - Department core requirements and
Intro. to Broadcasting (0603.205)

Curricular Pattern - One section each semester
or as demand necessitates

Implementation - Fall, 1978

III. Other Details:

a)

b)

c)

Staff - The course will be taught by present staff
or adjunct staff who are presently working
as general managers or sales managers.

Library - Library holdings are sufficient but must
continue to grow to reflect changes in the
broadcast industry.

Space needs are met by existing facilities
Specific Objectives:

1) To prepare students to enter the competitive
field of broadcasting by augmenting hands-on
production experience with knowledge of the
day-to~day management decisions in the broad-
cast industry.

2) To familiarize students with the function of
advertising in the broadcast industry.
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3) To expose students to the broadcast industry
through the experience and expertise of a
working professional.

4) To provide students with the opportunity to
put theory into practice by solving actual
advertising related management and pro-
gramming problems.

e) Student evaluation will consist of written
examinations showing comprehension of specific
material as well as ability to relate that
material to management problem solving.

IV. Rationale:

The purpose of this course is to study and apply the
theories, functions and techniques of advertising and sales
in the operation of the contemporary broadcast facility.
Advertising, as the sole source of station revenue, 1is the
cornerstone of the broadcast industry. Also, a recent survey
indicated that a large percentage of those in broadcast
management positions began in sales and advertising. A
practical knowledge of the function of advertising in broad-
casting is a vital component for the student who is preparing
to enter the broadcast industry or related areas.

V. Consultation:

This course was designed with information obtained from
a number of radio and T.V. professionals including:

George Back, President, Hughes Television Network

Robert Crager, General Manager, WWBZ and Commissioner,
New Jersey Public Broadcasting Commission

E4d Hunt, Program Director, WOSC A.M., F.M, and T.V.
(Information was also provided by a survey of our

own graduates currently working in broadcast or
related areas.)

VI. Topics to be Included:

a) A review of federal, Network and N,A.B. regu-
lations on advertising practice.
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b) A study of the roles of the general manager, sales
manager, station salesman, station representatives,
network salesman, advertiser and agency.

c) A study of sales techniques and practices including
presentations, rate cards, ratings, package deals,
frequency discounts, Co-op, P.I., local, national
and network spots.

d) An applied study of copy preparation, story boarding,
campaign development and presentation.

VII. Cataloque Description:

This course will provide the student with the knowledge
and practical application of the theories, functions and
techniques of advertising and sales in the operation of the
contemporary broadcasting facility.
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Glassboro State College
Communications Department

Title: Advanced Public Relations Writing and Strategies
(Retitled Course - not new)

Department: Communications

Sponsor: Anthony J. Fulginiti

Essence

a) Undergraduate

b) 3 s.h.

¢) Course level 400 (Senior)

d) Prerequisites - Required specialization courses in PR

e) Curricular pattern - usually each spring or as demand requires
f) Implementation - Fall, 1978

Other Details

a) Staff - Course will be taught by existing public relations staff
b) Library - Present holding sufficient with addition of recently ordered texts

c) Space - Existing space sufficient
d) ‘Specific Objectives:

1. To prepare students to enter the competitive field of public relations
by providing them with a seminar-type experience in advanced strategies
in PR.

2. To provide students with an important and essential opportunity to make
specific public relations tools in a way not possible with other courses.

3. To update the course formerly entitled, Public Relations Writing to
reflect current end forseeable needs in public relations practice.

L. To provide students with an opportunity to produce actual PR tools
based upon real circumstances so as to enhance their professional
portfolios.

e) Student evaluation will consist of actually produced work according to
course content. A theoretical exam will alsoc be used.

Rationale:

. The purpose of the course responds to a demonstrated need in current
public relations practice that professionals in the field be totally familiar
with audio/visual construction, speech writing and public relations law and
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Iv.

VI.

VII.

Rationale, cont'd.:

ethics. These needs have been recently insisted upon by practitioners in the
field and by the Public Relations Society of America - the professional
society in the field, Competition for positions in Public Relations is keen
and Glassboro State College graduates can use the additional skill and train-
ing to gain a competitive edge. Finally, each major concentration of study
should have a senior level seminar to provide students with the opportunity
to judge their theoretical knowledge against the work-a-day world.

Consultation:

This course was designed with information obtained from a number of
Public Relations professionals and organizations including:

Public Relations Society of America publication "A Design For Public
Relations Education,” 1975; J. Carroll Bateman and Professor Scott Cutlip
(University of Georgia) co-chairmen

Anne Sceia Klein, Vice-president, Public Relations Society of America
(Philadelphia Chapter)

John Lisovitch, Vice-President, Century Management Corporation, a
public relations private practitioner

Information was also obtained from undergraduate and graduate students
in the field.

Topics to be Included:

a) The essentials of speechwriting

b) The essentials of slide/tape construction from & public relations and
communications perspective, including: design and construction; pro-
posing, bidding; constructing and evaluating.

¢) Current notions of public relations law and practical discussions of
ethical practices in public relations leading to a personal ethical code
for would-be practitioners. Such a code is strongly recommended by the
professional in the field as an indispensable element for the integrity
of the profession.

Catalogue Description:

This course will include the essentials of speech writing, design or
construction of slide tape scripts as well as focusing upon public relations
law and ethics.
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A RESOLUTION AUTHORIZING GLASSDORO STANE COLLILGE

WHEREAS :

WHEREAS :

RESQOLVED:

May 15, 1970

TO OIFFER A MAJOR IM COMMUNICATIONS

Glassboro State College has proposed
a program for a major in Communications,

-and

The Depariment of Higher Education has
reviewed this proposal with the college
and believes that it is an appropriate
offering for Glassboro State College, now
therefore be it

4
That the Board of Higher Education authorize
Glassboro State College to offer a major
in Communication beginning in the Fall of
1970, with the Journalism and Ceneral Com-
munications Tracks of this program to begin

.in the Fall of 1971.



I. IDERTIFICATICN OF THE PROPOSAL

GLASSBORO STATE COLLEGE
Glassboro, llew Jersey

A PROPOSAL FOR AN UNDERGRADUATE MAJOR IN COYMUNICATIONS e

>

A'

B.

c.

Title: An Undergreduate Major in Cammunications

Sponsors: Mr. George Reinfeld, Chairman, Communications Dept.
Dr. Donald Bagin, Professor, Ccmmunicatiocns Dept.
Mr. Frank Grazian, Assistant Professcr, Cormunications Dept.
Mr. Peter Jaeger, Associate Professor, Cermunications Dept.
Mr. Joseph Salviuolo, Assistant Professor, Cammunications Dept.
Miss Kathryn Queeney, Instructor, Cormunications Dept.
<
Administrative Responsibility: Mr. George Reinfeld, Chairman
Communications Department

ESSICE OF THETD PROGRAMM

A.

Tvype of Prosram: A liberal arts program that will offer an undergraduate
major in ccxmunications and/or pre-professional training that can be com-
bined with severzl other major fields of study (education, English,
journalism, etc.).

Scope and Size of Proeram: It is estimeted that epproximately 1CO
students a year will be permitted to select corrunications as a major.

losation in Current and/or Projected College Structure: The ccmmunica-
tions mejor would be considered e professional erea program to be super-

vised by the Ccr—urnications Department.

Degree Awerded: Bachelor of Arts.

Tae Basic Need for the Program: The need for graduates with communice-
tions skills is a serious one. In the newspaper field alone, the News-
paper Fund has estimated that ebecut 7,500 journalists e yeer are needed
to fill existing vacancies. Since the nation's colleges and universities
ere prcducing fewer than 5,C00 journalism graduates annually, according
to QUILL magazine, a deficit of at least 2,500 journalists a year exists.
Also, & check with executives in the other fields of carmunicaticn indi-
cetes that graduates in the field are in short supply end that it is
presently necessary to employ people without the desired beckground and
attenpt to train them.

While specific fi es ere not eveilable for New Jersey end particularly
- “ - -

for the Scuth Jersey eres, it is well known that demand for igraduaces

for exceeds supply in the vericus cammunicatiens fields. For example,
M=, Edwesd J. Macl, Cheirman of the Journalism Educetion Cammittee of the
N=s Jersey Press Association, has described as 'desperste" the need cf
Lzs Jersey newspepers for 'qualified pecple.”

Currently, only thres instituticns of higher leerning in the Stete coffer
rajors in journalism or cozmunications: Rutgers University, Seton Hall
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University, end Rider Collesme. lone, however, offers the Generzl Cecmmuni-
cations Intensification described in this proposal.

Thoush the need for communications study is not new, only relatively

letely has it emerged as an acacemic discipline. Corcerning itself with
g1l factors that influence cr-in any way affect the gathering, dissemina-
tion, diffusion and reception of information, the study of communications

is en essential and integral part of survival.

In this era of continuing technological and educationel advancement, it

is increasinzly apparent that the greater part of one's knowledge of con-
temporary affairs comes from the mass media. The fact that the mass media
supply most of our informaticn means that the citizen has several correl-
ative responsibilities: providing the necessary support (including fi-
nancial) to insure that the mass media will be able to act as his agents
in obtaining end processing informaticn, keeping the channels of ccmmuni-
cation open, and developing the Xinds of critical mental processes that
will enable him to evaluate the performance of the media and be discrimi-
nating in his perception of local, state, national and international

affeirs.

If the responsibility of the citizen is large, it is obvious that the
respensibilities devolving upon the mass redia are enormous. For these
reascns, it is essential that sjntensive study be made of the sccial,
technological, econanic, psychological, literary, lezal, asesthetic, and
political implications of cczmunication. Experts in mass communication
who are sble to asccurately dstermine and assess what the tasks of coarmuni-
cation ere, and how well they are being perforrmed, are sorely needed.

Tnere is elso needed a brcad-based liberal arts program that will orient
the student toward any of several fields, one that will ellow the student
flexibility in the choice of courses es well es one thet will not inflict
upon the student e loss of credits in the event of.e change of cajor. The
core program for the carmunications major will serve that purpose.

17TT. DITAIIS OF THE PROGRAM

—

AQ

Pooorem Objectives:

1. Ceneral Objectives:

e. To offer profestional training thet will emeble the student to
beccme more aware of fectors thet predict ccmruniceticn behavicr.

b. To prepare students to beccme cormunicaticns specielists in
secondary educetion, journslism, or the public medie.

ry training fcr those interested in subsequent

¢. To provide prelimine
in other intensified ccrmmunications

specialized or graduate study
aress.

2, &racific Objectives:

To increase the stuvlent's ebility to describe cemmunicaticn pro-
cesges and products through reporting, cetegorizing, end identi-
fying fectors in ccmmunicetions rhencmena.

O



The program would be structured as follows:

Common Cobre .

(Students will be required tc take ell

of the cources in this area):

Semantics

Mass Media and Its Influences on Educa-

tion and Culture

Ccxmunications Theory

Introductiou to Susvey Research
--Media and Mctivetional-Technicues

Introduction- to Medie Writing

Joarnalisn Intengificaticon Generzl Cermmunicetions Intensification

(Students will select 24 semester (Students will select 18 semester

Ecrs frca the fellowingy courses): bours frcm the following courses):

L=rs Reporting I & IT Psycholegy of Cc—unications

Ecsic Issues in the News Lipguistics

Szecial Journelistic Writing Public Cpinicn

Cozy Editing end Make-Up Film: Theory and Technique

Pocolexs in Contemperary uourna.ism Writing for Redio end TV
EZependent-Study .- - - .ateoe. -, Colloquium in Cormunicetions ‘
#Icternship ' Independent Study : : i
Frotojournalism News Reporting I

Gzezrhics Graphics

Eivertising Advertising

Pchlie Relations Public Relations

M=2zezine Article Writing
(Students will select 6 semester

hours from the following courses):

Intrcduction to Cemputer Science
Seminar in Percertion

Cultural Anthropoicgy

Learning Theory

Social Psychology

¥relve gcemester hours. A1l cther cources in eech erea, ircluding the Cemmon Core,

e-e three semester hours.
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The Ccmreon Cere pregren will counsist of the following six courses:

Semantics* - A studv of the camncaica™ion process 2nd the use of verbal
end non-verbel sym-sls to ovoke respouces. Inclul:3 will be emphasis on
the gignificznce of zlent=i words, cur-otations erd denotaticns, objective
writing, advertising, ard twhe anslycis of leaguege for meaning. The in-
teraction between culture and language will also te streused.

Mass Medie end Its Trflucrres con Edussntion und Culinre* - The impact of
televisicn, roiic, 7ilms +ud miisparers on cie erication and culture of
our times. T 2 varisus rv:ia will be Htam_r“d to Zle¢termine how they
operate and vthnt t“ﬁy acff.ﬁll\ﬁ. Tn- effecss on =he media and on the

public of advertisiryg, proyagenia, circulaviocn, poiltics, etc., will re-
ceive rajor «aphesis,

Communications -‘Thecsy - Coazmunicotion process and : vossible barriers to
effectiveness. A rcview of literature on tie effests of mass ccmmunice-
tions on indi.idualz and groups, contrasting channels end pessage struc-
tures. Empheasis on camronicatiocns medels.

Introducticn to Survey Research - The legic of scientific inquiry, cys-
temizzticn of observation, research design, sampling, interviewing,
questioznaire ccnstruction designed to measure ettitude, opinion and be-
haviorzl chouge relzted to message content.

Imotroduction Lo Media Writing - An intreductcry course exphesizing jour-

nalistic tecrnigues as epplied to the vericis med:za. Tne prepcration of

radio and tclevizsicn seripts will be incluaed.

Media end Motivaticnal Techniques - A study of medis and cdvertising
arproa;1°s i these are aesignes to metivaie reader, listemer and viever

rosponces. bMotivational reseerch end projective techniques will be
enphasized,

Intensificetion courses will be selected frem the fellowing

Peychoilogy of Co—nicetions - This course focuses ettention on the nature,
origin and pacgeses of C’“"Lﬁ’C&thn. Indivicdual end group apdliceticos
w11l be discussed, as well as the effezts of pETSOLGlltJ, interaction and
icterpretation. To scme extent, the role of medie as these affect coz-
munication woilld also be discussed.

Linouistics - This course traces the history of lenzuage frem prehisteric
ticss to the twentiefh ¢entury. Tt includes langurge formation theories
and the develepzent of the major language grcups. (It aizo includes the
study cf linmuistics with en emphasis on how linguiistics may be used to
icprove writing ernd speech.

s offered
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Seminar in Perception - Consideration of perception as an information-
extraction process, perceptual hierarchy, perceptual constancies, cajor
learning, cultural, and social determinants of perception and roles of
perception in establishing sets, concept formzticn, problem solving end
creative thinking. Previous ascquaintance with general psychology cr human
behavior and development is assumed. It is recormended that students in-
terested in enrolling discuss with their instructor the nature and basic |

requirements of the ccurse. !

Colloquium in Communications - Social scientists, artists, executives,

journelists and other prcfessionals discuss their work and report
current issues, trends and philoscphies in comunicetions.

Public Opinion - This course includes the nature and role of public opinicn,
the dynamics of public opinion processes, and the numerous factors which
shape or influence opinion; an evaluation of the mass media of cocmmimica-
tion, their roles as molders end reflectors or public opinion and as in-
struments of propaganda, and such related matiers as censorship ard the

"mass mind." ~

Cultural Anthrovology - An intensive, accelerated cross-cultural arrroach
to the nature of culture and to culture systems as adaptive mechaniszms.

Film: Theory end Technigue - Surveys the evolution of motion pictiuzes es
a distinctive cedium of expression and corrumication. The develor=exnt of
film techniques and the theories tehind these will be illustrated tkrouga

classrocn sereenings.

Learning Theory - Methods and basic data in ereas of retention, habit
formation, conditioning, discrimination learming, ard problen solvirg.

Social Psychology - Includes e survey of the field cf sociel psychelegy

with exphasis upon basic psychological behaviors effecting scciel bte-
havior, attitudes, lenguage ard ccrmunications, society and culture, in-
dividuel in reletion to social groups end organizations, group effective-
ress end rcle behavior. Emphasis will be placed upon major theories and
concepts of social psychology end its relationship to other disciplirnes.

Independent Study - Projects on special problems under plenned pregral
epproved by edviser.

Kews Repcrting I < Tae principles of news writing, leeds, struciure, style
evalustion, end rewrite would be deelt with. Exphasis would also te
pleced on news gathering methods and interviewing. Students would gein

practical experience by covering news events cn end off cempus.

News Revorting IT - (Prerequisite: News Reporting I) - Included wonld
The Teckgrcund stery, the reporting of news of courts, businessf pelit
govermuant, education, eccidents, etc. tudents would be assigne
cover stories o and off cempus.

%

Rasic Issues in the News - The course would deal with the ctudies exd
coversge of the major issues of the dey. Included wculd be in-deptil study
end rerortege of lew end government, econcmics, urban problems, sciernce,

educeticn, problems of the megelopolis, end internationael effairs.
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Writing for Radio and Television - Designed to prepare students to produce
radio and television scripts that will satisfy the professional standards
of those media. Specialized techniques will be emphasized.

Special Journalistic Writing - A course designed to develop ccmpetence in
the writing of features, editorials, sports, movie and book reviews, and

’columns.

Grarhics - An introduction to type lore and design, type dimensions, copy
camputation, and printing processes as they relate to newspapers and
magazines. Laboratory classes wculd be included.

Principles and practices of writing, designing and preparing

Advertising -
Leboratory work would be included.

advertising copy and layout.

Public Relations - An intreduction to the principles and practices cf public

relations. Emphasis wculd be placed on media and methods of reaching mass
and special interest groups.

Magazine Article Writirz - An irtensive course designed to teach students
how to write articles fo‘ both general and specialized consurer magazines.

Submission of manuscriris to magazines would be required.

Copy Editing end Mat=-Up - (Prerequisites: INeus Reporting I & II) The
course would include cczy-desk training, evaluation and editing cf comy,
correcticn of feulty n=vs stories, handling of wire copy, headline writing,
and meke-up of newsparer pages.

Newiseporting I & II, Speciel Journalistic
e-job training with a daily newspaper. The
Students

Internshiv - (Prerequisites:
Writingi One sexester of on-th
student would gain experience in all facets of newspaper work.

will meet with & professor periodicelly.

Problems in Contemporary Journalism - {Prerequisite: Internship) The
study of problems enccuntered during the pericd of internship and
generally by the mass medie with a view toward solution. Tcpics to be
studied would be arrived at jointly ty the prcfessor and students. A unit
in the history of journalism wculd be included

Photojournalism - Press photography techniques and fundamentals and picture
editing would be stressed through picture stcry plenning and executioen.

Darkrccen procedure.would bte included. .

Progrem Administration: All espects cf the program will be administered

by tihe Cc—munications Departrent.

Rescurce Utilization:

1. acial resources needed are typewriterc end e wire-service telep
5

St

Existing fecilities will ellow the implemerntetion of the major w
th2 neod foo lerge emounts of money. The radic-TV-film track of the
p-ogren, to bte edded later, would require $3,0C0 to maeke present cem-
s egquirzaont operative; es thisg phaeﬂ cf the program is develered,
e2ditional woney for equirment will te needed end more studio space
—{

vill be required.

rinter.
t% Y14
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Faculty Inventory: A nurber of faculty membérs frem the Ccmmunications

Department and frcm the Speech and Drama Department would be available
for the program in Cemmunications. The following members are included:

Dr.

Donald Bescin - Temple University.

Mr.

Professional newspaper experience, consultant in communications,
former public relations director for Glessboro State College.

Samuel Durvee - Coluﬁbia School of Journalism.

Mr.

Professional newspaper experience.

Herschel Encebretson - Annenberg School of Cemmunications, Uni-

versity of Pennsylvania. Medill School of Journalism, Nerthwestern

University.
Professional newspaper experience, editing experience, book-pub-

lishing ccxpamny.

<

Frank Grazian - Colurbia School of Journalism.

Mr.

Former news editor-Asbury Park Press, former director-public rela-
tions-State Education Department, consultant in comunicaticns.

Peter Jaeger - University of Houston.

Mr.

Professional newspaper experience, state-wide recognition for
excellence in school journalism.

Georze Peinfeld - Temple University.

“Mr.

Executive cczmittee-Scholastic Press Association of New Jersey,
naticnal recezzmition for student publications.

Benjamin Resnik - Glassboro State College.

Mr,

Experience in coilege journelism, experience in public reletions
office of Glassboro Stete College.

Frederick Bell - University of Michigan.

Television prcduction experience.

Michael Kelly - State University of Iowa.

Mr.

Experience in television prcduction and radio broadcasting.

Richerd Kisglan - New York University.

Mr.

Excellence in national forensics competition, drama director.

Vern Soith - Columbia University.

Professional trestre experience as compeany designer and technlca*
director.
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3. Plans for a college center include a "deadlirne rocr,”" to be used for
classes in journalism and cemmunications. This rocm is designed to
be used for both clacsrocm purposes and for deadlining and writing by
student publication groups. A darkroom is also in the plans of this
building. Until the building is erected, present classrocms and
publications offices can be used.

The Library has, or has on order, 1,000 books in the field of comzuni-
cations. The collection has developed rapidly during the past three
years because of the College's graduate pregram in schocl information
services and because professors in'the Communications Department,
which was formed three years ago, have been ordering books in the
field. Additional bocks, ncw is our budget, ere being ordered.

E. Program Impact: A carmunications meajor would provide new opportunities
Tor all Glassboro students— not only for those who select cormunications
as a mejor. Various disciplines would benefit from the availability of
a progran decigned to improve the students' ability to communicate arnd to
understand cormunication theory. The availability of courses in the
cammunicetions program would enable students in various fields toc select
courses that should resul: in the students' teing able ©o effectively dis-
seminate informaticn in their field.

The cammunicaticns rajor, in tedey's rapid information dissemination world,
would bring to the Glassboro student the opportunity to better understand
the world around him, and would afford him the opportunity to learn how to
ccrmunicate with that world. tudents of other disciplines could bene-
ficially choose a minor in ccrunications to prerare them for a vital
thase of their life's work.

Students majoring in ccrmunication would bring talents to the College's
publications. The mumber of males attracted to such a program would help
effect en impreved male-female student balance. The major should attract
s*uderss who are ckallenged by ccmpetition and students who want to share
their ideas with others; this should be a desirable gddition to the stu-

dent bedy.

Gradustes of the program, placed eventually in key positicns in various
fields, should meke solid contributions +o the field because of their
college backgrournd. This should reflect favorzably on the College.

ram

F. Imnlementation: The implementation of the communications major prog
will develop over fqur general phases:

1. Planning end establishing of goals.
2. Implementaticn of the core progrem.
3. Implezenteticn of the first two specialized "tracks."

L., Implementeticn of one or more edditicnal specisliced tracks.
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Fhase 1. - Planning-Spring, 1970:

a. State of goals.

b. State of objectives.

c. Survey resources.

d. Select core requirements.

e. Plen for "track" programs in Fhase 3.

f. Identify staff and facility needs for Phagses 2 and 3.
g. Supmit propesal.

h. Elieit approvals.

i. Disseminate to college camunity.

j. Solicit students for pregrans.

Phase 2. - Fall-Spring, 1970-71:

a. Conduct core courses, including new colloguium.

- b. Secure approvel for Fhase 3 plans.

c. Evaluate effectiveness of core program, and make
revisions where appropriate.

d. Consider preliminary candidates for new "tracks" in Fuase L.

Fhese 3. - Journalism end General Cor—unications Tracks-Fall-Soring,
1971-72:

a. Ccnduct ccurses in journalism and general cemmunications.

b. Eveluate effectiveness of track programs.
¢. Continue and re-evaluste core program.

d. Determine specific recamrendetions for ore cor more a2ddivicnal
tracks for Phase L.

Faase L. - New Trecks:

a. Conduct one or more additicnel "track" progrems — cuch es
broadcasting, ccamunications research, contemporary culture, ¢
or politicel communication. A

b. Continue evaluntion and revision of existing core end tracks.

dand

¢. Digzuss pregrem chenges end develeorments fer future rhoces.
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Evaluation: The entire camunications progren, its core gnd track com-
ponents, arnd individual courses will be continually evaluated and im-
roved. Part of the obligaticn of staff dembers will be to stzte specific
objectives for each course, an evaluation design, an eveluation report,
and specific plans to correct any shortecemings found in the evaluaticn.
Formuletions of cbjectives, evaluetion strategies, and tests and measures
will be developed tarouch periodic collsborations in tkbe department.
balieve that the nature of our discipiine — which includes systems
analysis ané information theory — requires us to be exemplary in system-
atic end scientific evalustion of our prograns. Mr. Edzond Weiss,
Evaluation Specialist of the Educaticnal Improvement Center {(an R & D
center in Glassboro) has indicated a readiness o collzborzte in con-
tinuing program evaluaticns, es well as staeff treining in evaluation

techniques.

.y

He

Funding Considerations: .

1. Implementetion of the core program will require no additional staff
members or facilities beyond these currently arproved for 1570-71,
except small additional expenditures for the colloguium.

2. Implementation of the journalism track will require no new staf?f
members, and will utilize existing journalistic facilities.

3. Implexentation of the general ccomunications curriculum will require
one or two additional staff members (1571-72).

Additicral trzels in Fhese 4 roy require mere steff pembers (de-
pendirg on their scope and content) and probebly wiil require &n
investment in facilities.

£

Five Year Forecast: The program would start with asbout 30 majors. It is
expected that the demand for the professional services of greduates wonid
excead the supply. A survey of professional newspater editers end radio
and television producers in this eree hes indicated a greet need for cocm-
rnications majers. The current graduate progrenm ir school informstion
sarvices has slreedy reached the point where demand far exceeds the
suoply of graduztes and this would be true of the cf the undergradusate

rajor in ccrmmunications.

At the end of e five year period it is expected that the preogram would
be enlerged so that 50 or 60 mejors would be admitted eech yeer.
- PR
In eddition, es ccrmunications weuld be e brozd gauge nejor end it is
expected that students in other majors would compine their specialties
vith an additionel major in communications, it is expected thet within
several years the progrem would be handling €0 rejors. For examrle,
scze urben studies mejors might add a mejor in cormunicetions so that
therr would be ecuipped to communicate with the pecple iz the urbeon erezs
vhich they would serve.

as

AL the end of five years there would be ehout 60 counicatiens naje
vith perkezs ga eguel number of studernts woridng fer a combined majo
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A study of various progrean

the United States shows that the propos
arss base deemed essential by renlding educators.

tre student to select more than one arca of intens .
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Kew York University, the University of Missouri, and the Univers : .
It is felt, also, that the general ccrmunications intensificaticn
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s of high quality et institutions elsewhere in
ed program ofrfers the broad liberal
In addition, it permits
ification, a practice

peraits the student o flexibility not offered at most institutions.

ity of




