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ROWAN UNIVERSITY
COLLEGE OF BUSINESS ADMINISTRATION

MINOR CURRICULUM CHANGE
Change in Prerequisites for Principles of Marketing

Sponsor: Richard Parker, PhD, Associate Professor of Marketing,
College of Business Administration

Change Requested:

As a result of extensive deliberations, the Curriculum Committee of the
Marketing Department, with the concurrence of the department as a whole, is proposing a
change in the prerequisites for Principles of Marketing, course number 0509.300,
effective September 1, 1997.

Current prerequisites:

Macroeconomics 2204.101
Microeconomics 2204.102
Junior Standing

Proposed prerequisites:

Microeconomics 2204.102
Sophomore Standing

Rationale:

This change is being made to allow more scheduling flexibility for both students
and the department. It is the judgement of the Marketing faculty that Macroeconomics,
which will be retained as a requirement for Marketing students as part of the major in
Business Administration, need not be taken prior to Principles of Marketing. In addition,
since many students take Microeconomics during the Freshman year, or as first semester
Sophomores, the traditional requirement that students be Juniors before taking Principles
of Marketing is unnecessary. Support for this view is found in the fact that this course is
taken at the Sophomore level at most of the other marketing programs in the area.
Students taking this course during the first semester of their Junior year typically found it
difficult to schedule all of their remaining specialization courses in the two semesters
prior to their Senior capstone course. The proposed change will give them an additional
semester to select those courses, and will give the department more flexibility in
scheduling.



Curricular effect:

There will be little impact on faculty. Students will have the option and flexibility
of taking the course in question earlier. No additional resources of any kind will be
required to implement these changes. However, the course number will need to be
changed to a 200-level number to reflect that it can now be taken by Sophomores.

Consultations:

The College of Business Administration has approved in principle the
reclassification of certain courses traditionally taken during the Junior year to Sophomore
level courses. It is understood that Principles of Marketing is one of the courses that will
be changed in this way. This past year the COBA called in as a consultant the Dean of
the School of Business at Rider University, who affirmed that this change is in keeping
with current curricula in business programs in the region and nationally.

o



