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Course Title: The Business of Music

Sponsor: John H. Thyhsen, Professor of Music, Music Department
- [

Course level: Undergraduate - Junior -3 Semester Howrs.

Curricular Fifect: Major requirewment within the Jazz major track.

Prer'quisijezﬂgunior lLevel: Flective within Music curriculum,

Time: Alternate secmesters, two class periods per week,

Staffing: Jazz faculty are all available, including John Thyvhsen

Manny Albam, and Al Stanffer. The Music Library,
Recording Studio are both adequate facilities.

Fationale: Fiesontly, the:
with the opportinity to bnow more ahout the cormercial aspects of misic; in order
to have the iaiz track roved by NASM, this covrse must be adled to the present
Jazz corrioulam, Feery wmsician, whether he/she is going to hecome a music

1

clicator {the majority of music majors at Glasshoro State College), should have
the opportunity to Iearn about the business zspects of the music recording,

i
publishing, and managesent industry.  Furthemore, every musician should know
of other carcer opportimities within the field of rusic. Fvery aspect of this

course will add to and sapport cvery other pusic course offered by the Masic

Depariment,  The course will help bring the realities of the rusic world to the
ent, and as a resolt, familiarize the young musicimy/toacher with the

1 ine

Corenereral ol

y
i

i
1]

Pinally, alpost cvery rosician reeds to know how (o carn or supplenent his
income, and an nnderstanding of vecording, artist vnagenent, night ¢lub enter-
tatiment, pablishing, record producing, advertising, film scoring and production
will help the musician to become a well-rounded teacher/performer, and also show
other options to choose from within their already chosen profession, music.

“ssence of the_gpurse:

Objectives: The student will be provided with the opportunity to develop the

skills necessary to work within the music business in an informed and effective
manner.,  The student will:

1. Become aware of current policies, procedures, and methods necessary
for effective function in the areas of the music business system
including songwriting, publishing, management, recording, licensing,
unions, and guilds.

2. Explore areas of the music profession other than performance,

education, and composition in order to make intelligent and
well-informed career decisions.

3. Observe the different aspects of the music business in action through
field trips pertaining to commercial music.

4. Demonstrate mastery of the skills and concepts through regular
examinations and a term paper.

b



In addition, the student
at other areas in music other

(o)

in music will be given the opportunity to look
than performance and music education.

The course

will deal with the positive aspects of rusic as a business and reveal the
excellent carcer opportunities that exist for talented individuals who do not
only have musical talent, but know how to get important infommation within the

field of music and act upon this information.
in this course,

to a new song today as it finds its way 1o hecomin established,
o Vi =

9.
10.
11,

12,
13.

14.
15,
16.
17.
18.

S

The publisher publishes the song.

The publisher persuades a producer to revord the song.

The record producer matches the <ong to a suitable

recording artist, produces a master tape,

The record conpany releases the record,

The ryecord promoter persuades the ralio program

director to broadeast the record,

e serchant sells the record, perlaps the sheet

misic, for the song,

The recording artist's personal @ovwger reco cands a

concert tour, contacts a talent wgoncy,

The talent agoncy books the tour,

The attorneys have negotiated the contracts,

The concert promoters promote the concerts, sell

the tichkets,

The road nannger anves the poeopd
1

.
i
I'he concert ;‘»Ja‘rﬂzutr (ul DTOM

Pom 7':;1;71,’1'3:»31") RIS

stage, Tights 1t, 1cinforces the <omd,

The artist perfoms,

ASCAP and BMI collect performance toyalties on the maisic,
The acconntant counts the money.

The managers, agents and promoters pay their bills.

The government collects the taxes,

Topical Outline:

I.

I,

ITI,

Part One - Music in the Marketplace
A.  The Music Business System
B. The New Professionals

Part Two - Songwriting, Publishing, Copyright
A. Professional Songwriting

B. Music Publishing

C. Music Copyright

Part Three - Business Affairs

A. Music Licensing

B. Unions and Guilds

C. Agents, Managers and Attorneys
D. Artist Management

Information will be set forth
For example, here is a sequence of events that might occur



E. Concert Promotion
F. Theatrical Froduction
G. Masic Merchandising
H. Arts Administration
v, Part Four - The Record Industry
A, Scope of the Record Industry
B. Record Markets
C. Artists Contracts
D. Record Production
E. hkecord Merchandising
F. Stulios and Engineers
G. Wired Misic Services
V. Fart Five - Misic in Broadcasting and Film
A. Maisic in Radio
B, Masic in Telecowminications
C. Micic in Advertising
D. Film Scoring
VI. Part 5ix - Career Planning and Development
A. Carcer Options
B, Carcer Dovelopnent

i

valnation and Grading:

(ninrier
sake two Tie
tiiciness to ohserve how a
orchestra is nanaged, etc,
student before the class,

d triv

given, and cach stndent will be veguired to

ter to an area within the comcrcial miisic
1s published, a record is produced, an

A final paper will be presented by each

In addition, the entire class will participate

in field trips to expericnce the business of music.

Course evaluation will be made by the Music Department on the bases of
course subscription, informmation provided by students who have graduated, and
cvaluations of the students enrolled in the course,

Results of Consultation:

The Music Department has been advised by the National Association of Schools
of Music (NASM) that a course of this nature must be added to comply with their
criteria and subsequent accreditation.



Catalog Description:

The student will be able to learn about the cormercial aspects of
the music business, introducing the music student to music publishing, music
copyright laws, music licensing, artist management, recording industry, music
in advertising, etc., Field trips will play a very important role in the
development of this course. Finally, the student will be made aware of
other careers in music other than music education and performance.
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