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(609) 445-6025 December 20, 1977

To: Dr. Francis Masat, Math Department
From: Dr. Raymond J. Barrett, Assistant Professor

Subj: Revised Course Title Change Proposal

Attached are copies of a revised title change proposal relating
to the marketing course. You will recall that this proposal was tabled
pending consultation with the pepartment of Home Economics. Charles
Welsh has reached agreement with Ethel Pickett to add as prerequisites
either Introduction to Economics or permission of the instructor.

The proposal has been revised to add these prerequisites and the
fact of consultations with the interested department has been noted.
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COURSE TITLE CHANGE PROPOSAL

1. Department and Sponsor:

a. Department of Administrative Studies
b. Dr. Charles J. Welsh

2. Changes Requested:

a. Change title from "Introduction to Marketing" to "Principles of
Marketing."

b. Change HEGIS number from 0509.270 to appropriate 300 level number.

Cc. Add prerequisites: Microeconomics and Macroeconomics, or Intro-
duction to Economics, or permission of instructor.

3. Most students have been taking this course after the other basic courses
in the Administrative Studies Program. In essence, they have found the
need for some familiarity with management and similar concepts before
studying marketing per se.

Furthermore, the accreditation model of the American Assembly of
Collegiate Schools of Business suggests a Principles of Marketing course
at the junior level. Thus, this proposal would move in that direction
as well,

The course would be a requirement of the Management Studies Component
rather than a requirement of the basic component for all Administrative
Studies majors.

4. Consultation has been held with all interested members of the Administrative
Studies faculty. The proposed changes have been approved by the Department's
Curriculum Committee and by the full faculty at a departmental meeting.

The Departments of Home Economics and of Political Science and Economics
have been consulted and agree.

5. The revised course description for the catalogue would read as follows:
This course builds a relevant and dynamic framework for studying marketing

strategy planning, including designing a marketing mix of product, place,
price, and promotion.
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