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Rowan University
Department of Marketing

Proposal for Minor Curricular Changes --
Removing Some Inactive Courses from the Registrar’s Course List

1. Details
a. Changes Requested: Eliminate the following Marketing courses from the
Registrar’s course list:

© 509230 Personal Marketing
7509270 Intro to Marketing
509373 Salesmanship
‘509385 Retail Buying and Merchandising
509405 Management Communication and Public Relations
b. Sponsor: Berhe Habte-Giorgis, Department of Marketing

2. Rationale:

a. Need for Change: the above courses have not been taught for more than
10 years, nor will be offered in the future as part of the Marketing
curriculum. Most of them were superseded by up-to-date versions. They
are no longer in the University Catalogue, but are still in the Registrar’s
course list. Thus, there is a need to remove these courses from the
Registrar’s course list to keep the system updated.

b. Curricular Effect: Removing these inactive marketing courses {rom the
Registrar’s list will have no impact on the current Marketing curriculum
and other business programs.

3. Letters of Consultation: Not necessary.



