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II.

I1I.

MINOR CURRICULAR CHANGE
Change in
Details
A. Changes Requested

Restrict the 3 credit hour Business Elective to junior and senior level business
courses.

B. Sponsors

Berhe Habte-Giorgis, Berrin Guner, Department of Marketing

Rationale

In the new marketing specialization degree requirement there is room for one
elective course in business. The purpose is to enable students to take one more
course in any of the areas of business so that they can increase their exposure and
employability. For students who want to get real world experience of business,
they can use this slot to take the course Supervised Internship in Marketing.

Prior to the adoption of the new curriculum model in 1998, whereby the number
of hours required for graduation have been reduced from 126 to 120 hours,
additional courses in business were applied to the free electives in the general
education area.

A. Need

In accordance with the Standards for Accreditation of Business Administration
programs of AACSB - The International Association for Management Education,
we are required to maintain a 50-50 balance between business and non-business
courses. That means 60 hours will come from the general education banks and
non-business free electives, while the remaining 60 hours will be business
courses. The change proposed will facilitate enforcement of the requirement and
provide documentation for our accreditation review

B. Impact on Program

Adherence to accreditation standards, facilitates student advising, and enhances
student employability. There will be no additional resource requirement or
curricular change

Results of Consultation

These changes have been approved by the Marketing Department faculty in their
Spring 1997 meeting.
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To: College of Business Curriculum Committee

From: Jooh Lee W ,7({, e

Date: April 6, 2000i

Re: Change to Business elective course on the Marketing Specialization

I have reviewed the proposed change to business elective course on the Marketing

specialization and | agree that it will assist our efforts to gain accreditation by AACSB
while also enhancing the employability of students who choose this specialization.




