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Details
Course title: Physical Distribution 2 SLH.
Spongor James T. Strong, Ascistant Professor of Marketing, Schoo?l
cf Business Admindistration

Course level: Juniors and Senicrs

Curricular effect: This cource will be taken =zs = marketing
elective, hucinese slective cor free elective
and added toc the 1icst cof business electives.

Prerequisitecs: Principles of Mzrketing and Princicles of

Management

Suggested time and scale of implementation:

o0

This rew course should be offered “n the Fall of 198

Adequacy of present staff: There are several Marketing faculty
gualified to teach thisc courcse.

Rationale

Presently we are teaching & course entitled Physical Distribution
and Channel Management. These subject areac are too broad to
adequately cover 9n one course. What has happened 9z that
depending on the instructor the course has emphasized either
Physical Distribution or Channe]l Management but not both.
Unfortunately, students are not aware of the focus of the course
until they examine the syllabus. We are suggesting splitting these
courses Tnto two separate coursecs to erhance learning and +improve
student courcse selection.

Essence of the Course
Objective of the course in relation tc student outcomes:

e examines the role of physical distribution within
on management and the marketing mix. The purpose of
ie to examine how an optimel physical distributior
be established given customer service zrnd other

bjectives. The course discusces the logictice of
st

ribution such as traeffic management. DL ENT Oy
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contrel, warehousing and =ite celecticrn for production
storage facilities.

Students must be able to:

M Urdercestand the trade-offs between cptimal phyeical
distribution and customer cservice objectives.
20 Understand the transportation sysgtem and the impact
deregulation has hac.
2) Comprehend the principles of effective tratfic
mensgement .
40 Demonstrate a knowledge of wasrehouse and plant
Tocation theory.
59 Grasp thﬂ principles of esigning and managing a
rhysicel distribution syeste
Course and Student Evaluaticons
10 The course will be eveluated by the AAUP cource
svaluztion guestionmnaire.
3
25 Students will be evaluated by 2 objective
examinations and a term project in which they
develop & physical distribution system for an
organization.
Tepicae) outline and content:

. Phyeical distrikbution and Togistics: conceptua’l
fourndations

2) Customer zervice

22 Transportation systems

4) Transportation environment

5) Traffic management

6) Inventory management

7Y Warehouse and plant Jocation

8) Packaging and materdials handling

2) Managing and designing physical distribution and

Togistice systems

Result of Consultation:

Conmsultation with other marketing faculty and businese leaders
indicates a need for this course. This course g appearing in many
marketing curriculums because of the important role physical
distribution plave in marketing and corporate strategy. It ig one
of the elements that marketers can manage to improve performance

and deserves the specific attentimn of & ceparate cource.



catalog Description:

Thie cource focuces o the logistics of ohysicel distribution.
Topics include: treffic routing, inventory analysis and control,
warehousing, and location of production ard ctorage facilities.

Prerequisites: Primciples of Marketing 050%300 and Principles
of Management. o05606,303



